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Live TV 
Recorded TV 
Free On-demand TV Or Films   
Paid On-demand TV Or Films   
Physical Video 
Short Online Video Clips 
Live Radio 
On-Demand Radio Or Podcasts 
Personal digital audio 
Streamed music 
Physical Audio 
Music Videos (background) 
Social Media Comms 
Instant Messaging (IMS) 
Email 
Text (SMS) 
Photo Or Video Messaging (MMS) 
Phone Call 
Video Call 
Video games 
Newspapers (print or Digital) 
Magazines (print or Digital) 
Other Online News 
Sports News/updates 
Books (print or Digital) 
Online Shopping/ticketing 
Other Websites or Apps 
Other Activities 
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The following activities were recorded by participants: 



2 2 

What? 
 

Types Grouped activities Activities  Device used for activity 

Watching 

TV or films on a TV set Live TV, Recorded TV, Free On-Demand, Paid On-Demand, DVD/ Bluray TV set  

TV or films on another device Live TV, Recorded TV, Free On-Demand, Paid On-Demand, DVD/ Bluray Any capable device except  for TV set 

Other video (short clips) Short online video clips Any capable device 

Listening 

Radio on a radio set  Live Radio, On-Demand Radio  Radio set 

Radio on another device  Live Radio, On-Demand Radio Any capable device except  for radio set types 

Other audio  Personal digital music, Streamed music, CD/ Vinyl, Music videos Any capable device 

Communicating 
Voice communications By phone call, By video calls Any capable device 

Text communications Social Networking, Instant Messaging, emailing, Texting,  
Photo or video messaging Any capable device  

Playing Games Video Games Any capable device 

Read/ 
browsed/ 
used 

Print media  Newspapers (print or digital), Magazines (print or digital), Books (print or digital) Print 

Other Internet media Newspapers (print or digital), Magazines (print or digital), Other online news, 
Sports news /updates, Online shopping/ticketing, Other websites or apps Any capable device (excluding print) 

Other non-internet media Books (printed or eBook), Other activities Any capable device (excluding print for Books) 

For analysis purposes we also created 12 activity codes, some of which incorporate devices – termed ‘Grouped Activities’.   



3 3 

What? 
 

Types Netted codes Activities  

Watching 

Net: Live or recorded TV Live TV or Recorded TV 

Net: On-demand Free On-Demand or Paid On-Demand TV or Films 

Net: Live, recorded or on-demand Live TV, Recorded TV, Free On-Demand  TV or Films or Paid On-Demand TV or Films 

Net: Long form (exc. clips) Live TV, Recorded TV, Free On-Demand TV or Films, Paid On-Demand TV or Films or DVD/ Bluray 

Net: Live, recorded or free on-demand Live TV, Recorded TV or Free On-Demand TV or Films 

Listening 
Net: Live or on-demand radio Live Radio or On-Demand Radio 

Net: Personal or streamed audio Personal digital music, Streamed music, CD/ Vinyl or Music videos 

Communicating 
Voice communications By phone call or By video calls 

Text communications Social Networking, Instant Messaging, emailing, Texting or Photo or video messaging 

Within the Activity Types of Watching, Listening and Communicating, further combinations were created  
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What?  

Activity Service used 
Communication through a Social Networking site e.g. 
Facebook, Twitter (excluding checking updates),  

Any 

Watching short online video clips on e.g. YouTube, News sites  Facebook 
Twitter 
YouTube 
Other social media site (Instagram, Pinterest, 
LinkedIn, etc) 

Listening to streamed online music  
Listening to music videos (background) 
Playing games 
Other online news  
Sports news /updates  
Other websites or apps 
Other activities 

For the purposes of analysing Social Media activity, it has been defined from combining the activity conducted with 
the service the respondent said they used, as follows: 
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